


9 sales-related behavioral traits are analyzed by the Sales Profile

     Sales force «Field sales»: Prospecting new clients, sales acumen, closing contracts. 
     Sales force «Business development»: Building business networks, Strategic
     negotiations and Charisma.
     Customer Relations: Sense of service, Self-control and Technical expertise.

Results are matched with eight business tasks

     B2B sales force
     B2C sales force
     Telemarketing
     Bank/Insurance agent

Sales Profile 
Select the best sales force           

QUICK OVERVIEW
Definition The Sales Profile determines whether a candidate or an employee has a good sales

acumen. The test also helps to illustrate a candidate’s sales specialization by highlighting their
particular strengths.

Recruitment
Training and evaluation of employees
Sales force auditing

All sales related positions such as sales managers, telemarketers

70 short questions about daily life situations and the work environment 
12 to 15 minutes

Sales potential score
Social desirability indicator (inclination to present oneself favorably)
Matches the candidate’s profile with various sales positions and functions
Available in English, French, Spanish, German and Dutch

details

Sample question Report Presentation 

The art of assessment
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hr test

Objective

Target Groups

Questionnaire

Key Features

Graph
Indicator 
General profile 
Graph
Customized comments
Summary of the profile
Matching of candidate’s profile
with different sales positions 
and functions 
Matching of profile with 
company positions

At the theater, I would 
probably be:

An actor in a one-man show.
The director of a Greek tragedy.

Client service/after sales
Business development
Shop assistant/store manager
Technical Sales Engineer 



Analysis of 12 Factors of Emotional Intelligence
    
    Self-knowledge 
    Self-control 
    Self-motivation 
    Adaptability 
    Self-esteem 
    Optimism

Emotional Intelligence Test
Evaluate emotional intelligence in the workplace

quick overview
Definition The Emotional Intelligence Test - corporate version assesses the ability to

perceive, understand, and manage one’s own emotions and those of others. 

Recruitment
Evaluation and training of managers
Personal development and coaching

All professional levels

97 questions
15 to 20 minutes

Provides norm-based EQ scores in the same fashion as IQ tests
	 Monitors social desirability
	 Summary of a candidate’s emotional profile including advice on personal growth

Available in English, French, Spanish, and German

details

Sample question Report Presentation

The art of assessment
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hr test

Objective

target Groups

Questionnaire

key features

Graph
   Indicator of the social 
   desirability score
   EQ Score
   Graphs and charts for at-a-
   glance analysis
   Scores for each of the twelve
   aspects analyzed
   Summary of the candidate’s
   profile
   Customized comments

If a sales person takes a lot
of time explaining a product
to me, I find it very difficult to 
leave without buying anything:

- - + +

   Resilience 
   Self-confidence 
   Ease with others 
   Assertiveness 
   Empathy and lucidity
   Influence

Analysis of four principle dimensions    

    Intrapersonal intelligence
    Flexibility
    Self-assertion 
    Relationship management 



The candidate receives an overall French score out of 20 as well
as a score for each factor
    
    Spelling: Measures the candidate’s ability to recognize and use words correctly and to
    understand the rules and conventions of spelling.
    Vocabulary: Measures the candidate’s knowledge of the meaning of words.
    Grammar: Measures the candidate’s use of grammatical structure.

French Language Test
Assess proficiency in French

quick overview

Definition The French Language Test allows you to measure the proficiency of non-native French
speakers in grammar, vocabulary, and spelling.

 Selection of French-speaking candidates
Training
Examinations

Any non-native French speaker

60 multiple-choice questions
20 minutes (timed)

Gives an overall score out of 20
Scores candidates out of 10 for each of these factors: grammar, vocabulary, and spelling
Positions candidates on the Common European Framework of Reference for Languages
Provides correct and detailed solutions to the questions

details

Sample Questions Report Presentation

The art of assessment
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hr test

Objective

target groups

Questionnaire

key features

Graph
Overall score out of 20
Graphs and charts for at-a-
glance analysis
A detailed description of each 
factor
An explanation of the solutions 
(this feature can be deactivated 
if required)

Choisissez l’orthographe 
correcte :

Ennivrer
Enivrer

N’offre pas ces chocolats à tes 
filles ! 

Ne les lui offre pas 
Ne leur en offre pas



The candidate receives an overall score out of 20 and a
separate score on each dimension
     
    Reading: Measures the candidate’s facility for reading and comprehending
    information in a written passage.
    Vocabulary: Measures the candidate’s word knowledge, which is essential
    for understanding and communicating in an international environment.
    Grammar: Measures the candidate’s grasp of English grammar.

Business English Test
Assess proficiency in business English

quick overview

Definition Business English Test helps to assess a candidate’s or an employee’s level of proficiency 
in the English language.
 

Recruitment
	 Training
	 Admission process 
	 Examinations

All professional levels 

60 questions
40 timed minutes 

Provides norm-based reporting on a scale of 0 to 20
Assesses key factors: reading comprehension, grammar, and vocabulary
Detailed description of scores
Scientifically validated on a representative sample population

details

Sample Question Report Presentation

The art of assessment
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hr test

Objective

target groups

Questionnaire

key features

Graph
A norm-based, overall score 
on a scale of 0 to 20
Graphs and charts for at-a-
glance analysis 
A score for each factor
Detailed comments for each 
score factor

Complete the sentence:
Research in the work place 
reveals that people work for 
many reasons __________.      

money beside
money besides 
over money
besides money



Client References  
Since 2002, more than 3500 clients in 50 countries have high
confidence in our online assessments.

• AVIVA
• BARCLAY’S
• BPCE - BANQUE
   POPULAIRE 
• CREDIT AGRICOLE
• SOCIETE GENERALE
• VOLKSBANK
• MONDIAL ASSISTANCE

Banking and Insurance

Schools and Universities

• SKEMA Business School 
• OXFORD UNIVERSITY
  PRESS
• AUDENCIA NANTES
  SCHOOL OF 
  MANAGEMENT 
• ASHINGTON COMMUNITY
  HIGH SCHOOL &
  SPORTS COLLEGE 
• IFAG Paris

Manufacturing
and Distribution

• DHL
• GO AIRLINES PVT LTD
• CARREFOUR 
• DELL
• INDIAN METALS & FERRO
  ALLOYS LTD. 
• MC DONALD’S
• WHIRPOOL 
• SAMUEL COOKE & CO.
• RAJOO ENGINEERS
   LIMITED
• RENAULT 
• TOSHIBA
• TOTAL 
• TOYOTA 
• BRINKS 
• DANNON
• SNCF

IT and Communication

• BELL CANADA
• CHESS TELECOM 
• CSC FRANCE
• ORANGE
• ORTEL
• VODAFONE
• TELEFONICA 
• TELOS PARTNERS 
• SYSTEMS TECHNOLOGY
   INTERNATIONAL
• WOLTERS KLUWER UK
• TNT

Government and
Public Services

• GENEVA INTERNATIONAL
   AIRPORT 
• BIBLIOTHEQUE NATIONAL 
  DE  FRANCE (BNF)
• UBIFRANCE
• BIAL-BANGALORE 
  INTERNATIONAL AIRPORT
• INTERNATIONAL CRICKET
  COUNCIL 

www.centraltest.com


